


There are 3 different variations of logos that can be used,
depending on the format needed.
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Please use the following spacing guidelines for use in all 8 logos.
The “Fayette” Headline can be used as a guide.
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COLOR PALETTE

PRIMARY COLORS

#083250
RGB: 08, 51, 80
CMYK: 100, 79, 43, 38

#71C9C4
RGB: 114, 202, 196
CMYK: 53, 00, 27, 00

SECONDARY COLORS

#4D7B9A RGB: 78,124, 154 CMYK: 74, 44, 26, 03

#E2F2F0 RGB: 227, 243, 241 CMYK: 10, 00, 05, 00

#F9A21F
RGB: 250, 162, 31 CMYK: 00, 42, 98, 00

#9A504F
RGB: 154, 80, 80 CMYK: 31, 75, 62, 18

#28917D [ Use these colors
RGB: 41, 146, 125 CMYK: 80, 22, 59, 04 sparingly

RGB: 124, 138, 145 CMYK: 55, 39, 36, 03




FONT SELECTION
The font families Open Sans and Libra

Baskerville were selected for their readabilty

and ease of use across multiple platforms.

They pair well with the logo type and

contribute shaping a mature, but energetic

brand that breathes.

The primary fonts to be used in the
Fayette brand include:

HEADLINES AND SHORT
OR HIGHLIGHTED COPY

Open Sans Bold

Open Sans Bold Italic
Open Sans Semibold
Open Sans Semibold Italic
Open Sans Regular

Open Sans Regular Italic

For Extended Copy

Libre Baskerville Bold
Libre Baskerville Regular
Libre Baskerville Italic

For Advertisements and Headers

Brornfeady

HEADERS

Headlines should
always be in all caps.

SUBHEADERS

Subheaders should

be all caps or title case.

BODY COPY

Body copy should

always be in sentence case.
Additonally, Libre Baskerville
should always be given a

generous amount of leading.

il ¢l boriame Bead npore,




FOR MORE GENERAL BRANDING
GUIDANCE, PLEASE REFER TO THE

“CREATE YOUR STORY"” BRAND BOOK
HERE.



https://chambermaster.blob.core.windows.net/userfiles/UserFiles/chambers/436/Image/Appendix-C---Fayette-Brand-Book.-Final-4-17-17.pdf

