Purchasing Department

FAYETTE 140 Stonewall Avenue West,Ste 204
Fayetteville, GA 30214

Phone: 770-305-5420

Create Your Story! o apetecountyga gor

April 21,2022
Subject: Request for Quote #2105-A: Annual Brochure Printing - Addendum #2
Gentlemen/Ladies:
Below, please find responses to questions, clarification, or additional information for the above
referenced Request for Quote. You will need to consider this information when preparing your
quote.

Questions Received:

1. The design layout would be for all 3 issues?

Yes, we need a design layout for all 3 issues. Each issue would have a different design depending
on the season.

2. The design and layout would be for the entire book? Does this include text (typesetting etc...)
Trying to figure out the extent of the degin/layout

Design and layout will be for the entire book including the text. Fayette County will provide
content, some pictures, design directions, and instructions for each book.

3. Is there an option to quote the printing portion only?
No

4. Will this bid be based on price alone or will design quality be part of the decision?
Please see General Terms and Conditions #13 regarding evaluation.

5. We will be submitting a bid for this contract Request for Quotes #2105-A: Annual Brochure
Printing and wanted to see if you had a graphics branding Guideline you could share so we can

price the design portion accurately?

See Attachment 2 regarding County Logo.



6. Inregards to RFP #2105-A, we sece that the design of the brochures is not listed in the pricing
sheet, it is shown as just the printing aspect. Would you like us to include the design and
corresponding draft edits into the total or would you like these listed as separate line items?
Pricing Sheet is for Design, Edits, and Printing Total for each brochure.

7. The paper cited in the rfq is 60# offset black and colored artwork, could a heavier paper be
used, such as 70# or 80#?

Heavier paper may be used with county approval at no additional charge.

8. We are asking for the bid results the last time this referenced bid was actually bid upon?
The tally sheet for the previous RFQ is attached as Attachment 3. The contract was awarded to
Fuentes Enterprises, Inc. dba Interprint for a total of $8,035.00. This RFQ only included the
printing of a larger quantity of brochures.

9. What are the specs for the brochures?

See RFQ#2105-A.

10. Are they printed in color or B&W?

See Specifications bullet point 1 under design & layout as well as bullet point 3 under printing

11. What is the flat size and what is the finished size (are they bi-fold brochures, tri-fold, etc.)?
See Specifications under printing for size. Brochures are bi-fold like a magazine.

12. What paper stock do you need them printed on?

See Specifications under printing for paper stock

13. Will you be providing print ready art or will we need to design them?

See Specifications under Design & Layout. Fayette County will provide text content, some pictures,
design directions, and instructions for each brochure.

Received by (Name): Company

Note: If this addendum is not returned to the Fayette County Purchasing Department or if it is returned

not signed, responding individuals or companies will still be responsible for the requirements of
this addendum and the specifications or changes herein.



The due date and time has not changed. The date is 2:00 p.m. Wednesday, April 27, 2022. You
may drop it off in person, there will be a large metal parcel drop box located outside the front door of
the Purchasing Department, Suite 204, in the county complex at 140 Stonewall Avenue West,
Fayetteville, Georgia. You may also provide your quote and other information via e-mail to
tcrumbley@fayettecountyga.gov or fax to (770) 719-5509 on or before the received by date and time.

The time allowed for questions has expired.

Director of Purchasing
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FAYETTE COUNTY LOGO BRAND GUIDELINES

3 VARIATIONS: There are 8 different variations of logos that can be used,

depending on the format needed.

FAYETTE
%WWE FAYETTE

Create Your Story!

Fm=mrr= Create Your Story!

Create Your Story!

S P ACI N G «  Please use the following spacing guidelines for use in all 3 logos.
The “Fayette” Headline can be used as a guide.

fo FAYETTEGW@ |
DL Create Your Story! ¢




COLOR PALETTE

1

FAYETTE COUNTY LOGO BRAND GUIDELINES

PRIMARY COLORS SECONDARY COLORS

#4D7B9A RGB: 78,124, 154 CMYK: 74, 44, 26, 03

#E2F2F0 RGB: 227, 243, 241 CMYK: 10, 00, 05, 00

#083250 #71C9C4
RGB: 08, 51, 80 RGB: 114, 202, 196 #FOA21F
CMYK: 100, 79, 43, 38 CMYK: 53, 00, 27, 00 RGB: 250, 162, 31 CMYK: 00, 42, 98, 00

#9A504F
RGB: 154, 80, 80 CMYK: 31, 75, 62, 18

#28917D | Usethese colors
RGB: 41, 146, 125 CMYK: 80, 22, 59, 04 sparingly

RGB: 124, 138, 145 CMYK: 55, 39, 36, 03




FONT SELECTION

The font families Open Sans and Libra
Baskerville were selected for their readabilty
and ease of use across multiple platforms.
They pairwell with the logo type and
contribute shaping a mawre, but energetic
brand that breathes.

The primary fonts to be used in the
Fayette brand include:

HEADLINES AND SHORT
OR HIGHLIGHTED COPY

Open Sans Bold

Open Sans Bold Italic
Open Sans Semibold
Open Sans Semibold Italic
Open Sans Regular

Open Sans Regular Italic

For Extended Copy

Libre Baskerville Bold
Libre Baskerville Regular
Libre Baskerville Italic

For Advertisements and Headers

Bomleady

HEADERS
Open Sans Bold
or Semi-Bold
Headlines should

always be in all caps.

SUBHEADERS
Open Sans Regular
Subheaders should

be all caps or title case.

BODY COPY
Libre Baskerville
Body copy should

always be in sentence case.
Additonally, Libre Baskerville
should always be given a

generous amount of leading.

FAYETTE /02U

LATEST INVESTMENT NEWS FROM FAYETTE COUNTY, GA

evat cupidatat non

vaui officia desert maollit aning id esr laborime Read more,




FAYETTE COUNTY LOGO BRAND GUIDELINES

FOR MORE GENERAL BRANDING
GUIDANCE, PLEASE REFER TO THE

“CREATE YOUR STORY” BRAND BOOK

HERE. f
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THE FAYETTE COUNTY EMBLEM ' =TTE

COUNTY, 6A

FAYETTE EMBLEM ANATOMY

Outer Ring e

Fayette Band — M — £
= AN =y -
_!_‘ == == Fayette Header
&= Lz Hino J
COUNTY GA County Subhead

Fayette Circle

Tagline

CLARITY & SIZE
Whether for digital or print, the

ABBREVIATED

; Fayette County emblem may begin
; Abbreviated versions of the logo

7~ N
FAYETTE
COUNTY. GA
\___4

7

to lose clarity in smaller sizes or when
FAYETTE| —

COUNTY, GA used on certain materials. If the emblem is

FAYETTE
COUNTY GA
s uaadnsieres b wai N\ /. v displayed at any size smaller than 1.2 inches,
F A\YEJ = JJ!F i | ; i desired, bu space is imited. an abbreviated version should be used. The
N

Y GA emblem is not recommended for any use

are available for use for social media

smaller the .4 inches.

SPACING

When using the Fayette County emblem, care should be

FAYETTE

COUNTY, GA

— taken to leave an appropriate amount of breathing room. The
height of the the Header/Subheader together from the logo

VO ALNAOD

can be used as a guide to define the minimum space required

from the edges of the logo.




THE FAYETTE COUNTY EMBLEM ~AYETTE

NTY, GA

DO

Place the white Fayette ETT
emblem on photos with color UNTY, GA

overlays or fields of color.

DO

Use the grey version of the

DO

Use the abbreviated logo

emblem when in a partner’s brand o " G :
FAYETTE
507% black, but 10-15% adjustments \

can be made in either direction to

environment. It is preferable to use
when space is limited in

digital ads.

accommodate a partner’s brand.

DO NOT

Do not place the white version

of the emblem on photos. Only Do not depict the Fayette

use the white version of the logo emblem in any color other than

over photos or fields of color Fayette blue, grey or white.

or a photo with a large open

expanse of color.




FONT SELECTION
The font families Open Sans and Libra

Baskerville were selected for their readabilty

and ease of use across multiple platforms.

They pair well with the logo type and H EAD E RS
contribute shaping a mature, but energetic Jpen >ans boid
brand that breathes. or Semi-Bold

Headlines should

always be in all caps.

The primary fonts to be used in the
Fayette brand include:

HEADLINES AND SHORT
OR HIGHLIGHTED COPY

Open Sans Bold " i 5

pen >ans reguiar
Open Sans Bold Italic bt i < A
Open Sans Semibold Subheaders should MONTH 2017

) 3 : ——  TITLE GOES RIGHT HERE
Open Sans Semibold Italic be all caps or title case. , o _ ,
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do elusmod tempor incididunt ut
O pen Sa ns Regu |a r labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullameco
% laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderitin
Open Sans Regu;ar Itahc B 0 DY c 0 PY voluptate velit esse cillum dolore eu fugiat nulla pariaiur. Excepteur sint occaecat cupidatat non
.- e — proident, sunt in culpa qui officia deserunt mollit anim id est laborum. Read more,
For Extended Copy S o
Body copy should

Libre Baskerville Bold always be in sentence case.
Libre Baskerville Regular Additionally, Libre Baskerville
Libre Baskerville Italic should always be given a

generous amount of leading.

For Advertisements and Headers

Bomn(eady

(0]




COLOR GUIDELINES FAYE

COUNTY, GA

USING THE COLOR PALETTE PRIMARY COLORS SECONDARY COLORS

Because of the multiple design elements used |

in the Fayette County emblem, color plays l I

an important role in making the logo “pop”

: ; ; #4D7B9A RGB: 78,124, 154 CMYK: 74, 44, 26, 03
as one unified visual. The primary colors

indicate what colors should be given the most

prominence in branded materials. The
“seandard” émblem shonld enly fndlade the #E2F2F0 RGB: 227, 243, 241 CMYK: 10, 00, 05, 00
dark navy blue. This blue will also be the
color that should be used the most in any

accompanying brand materials. #083250 #71C9C4 #FOA21F
RGB: 08, 51, 80 RGB: 114, 202, 196 RGB: 250, 162, 31 CMYK: 00, 42, 98, 00

CMYK: 100, 79, 43, 38 CMYK: 53, 00, 27, 00

The dark navy blue is bold, but also authentic — I

to the classic feel of Fayette County, without
#9A504F

RGB: 154, 80, 80 CMYK: 31, 75, 62, 18

feeling dated. The alternate primary color to
be used to fill the Fayette County emblem is a

lighter, teal blue. This blue has a more casual —

feel and can be used when the emblem needs
#28917D ___ Use these colors

to contrast aga.inst a dark baCkg‘round. This RGB: 41, 146, 125 CMYK: 80, 22, 59, 04 —
color may also be used as an accent in ey

. _ #7C8991
The supporting colors of grey blue, light RGB: 124, 138, 145 CMYK: 55, 39, 36, 03

blue and “sunny-side” yellow should be used

sparingly as accents on branding materials. We — =

recommend keeping the “Create Your Story”

text white, but the supporting colors could
be used as-needed. All colors included in the
palette also work with the greens and greys
currently used in the logos for the Fayette
Chamber of Commerce and Fayette County
Development Authority.




CO-BRANDING FAYETTE

COUNTY, GA

PLAYING WELL WITH OTHERS HORIZONTAL ALIGNMENT
When the Fayette County emblem is used |

in conjunction with another logo or brand

a few basic rules apply.

- | SIZING

i
R " “ s On our materials and sites, the partner's logo size should

generally be up to 25% smaller to compensate for the optical
company name i I contraction circles artificially create. When the materials or

tagline

Credle
FAYETTE

COUNTY, GA

\ 5, 4

If the additional logo is being used within
the Fayette County brand environment, it

should be either to the right of or below

site belongs to our partner, the logos should match in height.
the Fayette County emblem.

VERTICAL ALIGNMENT
f

V' (e Y

FAYETTE

p\ 5 4

=2

company name

tagline




CO-BRANDING

COUNTY. GA

o SEARCH

VLT AUTHORITY ar About Sites Work Live News Cenler Contact

AYETTE

Find the Perfect Place

Search for Available Buildings and Sites
for your Company or Business Today!

[FAYETTE

| counTroa

WHERE NOTHING IS ORDINARY, AND DELIVERING THE UNFORGETTABLE IS COMMON,

THE MUSIC THE FOOD THE CRAFT THE CAUSE

ALL UNDER ONE ROOF

Southern Ground is Zac Brown's unique lifestyle brand that is firmly based on a strong balief

in originality, quality and philanthropy. Each of the distinctive companies in the Southern

Cround family is brimming with incredibly passionate artists brought under ona roof to wark

togethar and create.

But It doesn't end at the musle, the food or even the experience. Southern Cround's cfforts

work to help develop Zac's blggest passion: Camp Southern Ground.

While using the standard full or abbreviated
blue Fayette County emblem is ideal, using a
grey or white version of the logo in another
brand’s environment is acceptable.

Under no circumstances should
the Fayette emblem adapt another
brand’s color(s).

PIREWDID

AMGUI  PLAEH  EOMPUNITY  MEALPSTATE  joURMAL  NIWs  coWragr CAYETTE
AFIRREST % —

Interosted inPinewnod Farrast
real eatate?

) Briné—'{r ur story to life.

Make outstanding work. Live a rich life. Cre:
Welcome to Pinewood For

FAYETTE CHAMBER G08GE

OF COMMERCE #Homa | & MemberLogin | & Mamber Dictory | & Comact Us

OUR CHAMBSER - YOUR MEMBERSHIP~ YOUR BUSINES:

Membership Directory
Use our Member Directory to locate or
learn more about local Businesses and
members of our Communily.

Join the Chamber

Build your Susiness, boost your barom
line, and inves? in pur community!
Membenship Application >

& Chamber Calendar
TS Members & businesses can find events
ThurSdayl happening at the Cramber.

Flat Creek Country Club | et




CO-BRANDING i TTE

NTY, GA

SAMPLE LETTERHEAD

4h
NFayette Chamber

of Commerce

PARTNER BUSINESS CARDS

Lucinda Costlow

Ab
Membership Manager ‘Fayeneg:f’é‘?rrrunnb:g

Oruff@
P 770.461.9983 ext. 206 C 678.640.0812

Lucinda@FayetteChamber.org FAYETTE

600 West Lanier Ave., Suite 205 COUNTY, GA

Fayetteville, Georgia 30214

www.FayetteChamber.org

BACK

& nier Avenue | Suite 205
g 2 FAYETTE
% CORNIY, 04
| 2 FayetteChamber.org
1




SOCIAL ICON FACEBOOK

B

Live Fayette County
Georgia
@FayetteCountyGA

FAYETTE =

COUNTY, GA ==

= 23 a8 1300 - 4

|
ABBREVIATED EMBLEM

The abbreviated emblem is to be used on

social media to optimize legibility across a
wide range of sizes.

Social media covers should
highlight the best that
Fayette has to offer.

CUSTOMIZE

When possible, social
buttons should be
customized to feature
Fayette County’s colors. |
10

Fayetis County Georgia

Find a neighborhood for every lifestyle In #FayetteGA #CraateVourStory

Community

~ inwia triends ta lika tiis Paga

Just cutsice Atlanta 5 3 commanity that fas ben
crafted for betterliving: Fayette County. Come
reate yous stary in Fayette County, Georgial

iy 2,380 peopla like this and 2,118 pacple
Tadlow this

About See At

© Typcally ropiien withina day
Massage Now

& wwwlvetayettacountyga.com
& Community

|
|

TWITTER

Search Twitter

€rHome & Moments 4§ Notfications el Messagos L4

TWEETS  FOLLOWING  FOLLOWERS LKES

9,941 3,790 5,670 2,003

Tweets  Tweals & replies Media W foliow - " - Viow ail

Fayette County, GA e
aliveFayetteGA

Yourd ind access 12 Atlanta and a neighborhood

for every Ifestyle in Fayette County. Join our

communily of creators, #CreateYourStony

B3 Pinned Tweet
Fayette County, GA & LiveFayetteGA
Come work with #FayetteGA creator

Wells Fargo AssetMgt & -
2: Follow 3 Promates

mel. Cnhxsinckecd

{@panaauto - click for openings! - Follow
Sponeiroh et #Panasonic #Engineer e
@ Fayette County, GA = u = Foliow

& lwhyettecountygacom
D Jeinad April 2077
2 8 Foliowers you know

Find friends.




TITLE GOES RIGHT HERE
Lorem ipsum dolor sit amet, conse:

labore et dolore magna aliqua. Ut e

laboris nisi ut aliquip ex ea cormnmos

voluptate velit esse cillum dolore eu fugiat nulla pariatur. Exeepteur sint oceaceat cupidatat non

proident, sunt in culpa qui officia o

POSTCARDS DIGITALADS

Dear Name,

(Ui s nl

vavononle

<

poots 0asi 833

e

Fayeute County Deveiopment Authority

200 ConEhanse Seuare | Eaportrsi, GA BT 14

FAYETTE

COUNTY GA

& FAYETTE

COUNTY, GA

ctetur adipiscing elit, sed do eiusmod tempor incididunt ut

nim ad minim veniam, quis nostrud exercitation ullamco ! - 3 1 F E E

o consequart. Duis aute irure dolor in reprehenderit in
COUNTVYoGA

FAYETT

COUNTY. BA

cserunt mollit anim id est laborum. Read more.

epoole

www.fayettega.org
Fayette County Development Authority
200 Courthouse Square | Fayetteville, GA 30214

Site selection questions?
Contact Emily Pocle
@fayettega.org or 770.461.5253

(FAYETTE|

COUNTY. BA

Click Here. Create Your Story.




BRAND AMBASSADORS

Creating useful or wearable merchandise
that looks great is important. When done
well, it encourages people to use and
show off your brand, making them

ambassadors for Fayette County.

BAGTAG

WATER BOTTLE

SIFAYETTE S
¥ _

BASEBALL CAP

PHONE CASE

AT TR i S o B

B FAYETTE =

- COUNTY. GA .

FAYETTE

COUNTY, GA

BUMPER STICKER



47560

PHOTO SELECTION

Whether used in presentations, collateral

or on a website, photos should be selected
with care to communicate the story of

the Fayette County brand. Use photos

with people to give the Fayette County brand
more vitality than just architectural shots.

After an audit of Fayette County’s existing
photographic materials that were either
provided to us or found online, we suggest
placing a priority on creating photos that
showcase Fayette County’s diversity both in

terms of race and age.

13

gettyimages" e
Az-a«ml_?on'u

HIGH QUALITY

All photos should be sharp and
of high quality and resolution.

COLOR & CONTRAST

The selected photos should
feature rich color values.

UNNATURAL

Avoid photos that look staged.
Select photos that feel sophisticated,
yet spontaneous. This conveys a
visual honesty to the viewer that

promotes trust in your brand.




DESIGN ELEMENTS AND APPROACH FAYETTE

COUNTY GA

PUTTING IT ALL TOGETHER BREAKING FAYETTE

The following comprises the graphic The Fayette County emblem may be further
elements as well as the methodology abridged and combined to make headlines
for staying consistent with the and mastheads, but this should only be

Fayette County brand. reserved for internal initiatives.

DIVIDING IT UP

In terms of composition, we

{ . MONTH 2017
encourage layouts that divide TITLE GOES RIGHT HERE
T H E BA N D thlngs up into la_rge Strj_‘pes ﬂ']a[ Lorem ipsum dolor sit amer, consectetur adipiscing elit, sed do etusmod tempor incididunt ur

al]_ th : f 5 b < labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitadon ullameo
ow the 1nformation being Jabsas ot liciin e d i e i . fos
. aboris nisi ut aliquip ex ea commaodo consequat. Duis aute irure dolor in reprehenderit in
The Fayette County emblem is crafted to R e e .
voluptate velit essc cillum dolore eu fugiat nulla pariatur. Excepteur sint occaceat cupidatat non

T . conveyed to be processed in ) ) pni I

flexible in its apph(:atlon. Itcan beused as a proident, sunt in culpa qui officia deserunt rmollit anim id est laborum. Read more,

. . ] reader-friendly segments.
free-standing logo, abbreviated for headlines ¥

and tight spaces, or (as shown above) used on a —

band that evokes a seal of quality.

Site selection questions?
Contact Emily Poole
epoole@fayettega.org or 770.461.5253

OVERLAY

In some situations, such as for

cbﬁnn;v,sn” |
USING CIRCLES

While they should be used sparingly, circles are a

headers that need added visual

interest, adding a blue tinted

overlay is recommended.

good way of balancing a design with the emblem.




DESIGN ELEMENTS AND APPROACH

FAYETTE

COUNTY, GA

2. ONE LINE

1. STACKED

Oredle Credte Your Slory
Your Slory

15

CREATE YOUR
MESSAGE

The following are the
acceptable configurations for
using the “Create Your Story”
tagline in branded materials

apart from the emblem.



ATTACHMENT 3



QUOTE #1646-A: ANNUAL RECREATION BROCHURE - TALLY SHEET

FALL WINTER SUMMER TOTAL FALL WINTER SUMMER TOTAL

UNIT EXT UNIT EXT UNIT EXT JCOLOR UNIT EXT UNIT EXT UNIT EXT |BLACK &

RESPONDERS 2700 2700 3600 2700 2700 3600 WHITE

BTECH PRINTING & GRAPHICS $1.35 $3.645.00 $1.35 $3.645.00 $1.03 $3,708.00 | $10.998.00 S1.15 $3.105.00 $1.15 $3.105.00 $0.95 $3.420.00 | $9.630.00
CREASEY PRINTING SERVICES $1.198  $3.23460] $1.198 $3,234.60 $1.003 $3.610.80 § $10.080.00 $0.991 $2.676.24 $0.991 $2.676.241  $0.854 $3.074.04 | $8.426.52
DECATUR ATLANTA PRINTING $1.77 54.779.00 $1.77 $4,779.00 $1.55 $5.580.00 § $15.138.00 50.46 $1.242.00 30.46 $1.242.00 $0.42 51.512.00 | $3.996.00
ELANDERS USA $1.080  $2915.00] $1.080 $2.915.00 $0.919 $3.307.68 $9.138.00 $1.331 $3.593.97 $1.331 $3.591.971  §1.110 §31.994.92 | $11.182.86
GEORGIA CORRECTIONAL INDUSTRIES $2.3600 $6.372.00] $2.3600  $6.372.00 | $2.3600  $8.496.00 | $21.240.00 $2.1800  $5.886.00] $2.1800  $5.886.00] $2.1800  $7.848.00 | $19.620.00
GREATER GEORGIA PRINTERS $1.281  $3.458.70] $1.281  $3.458.70 ] $1.084  $3.902.40 | S$10.819.80 $1.026 $2.770.20] $1.026  $2.770.20] $0.881  $3.171.60 | $8.712.00
INTERPRINT COMMUNICATIONS $0.99  s2s85.96]  $0.99 $2.685.96 $0.81 5291492 | §8.035.00 $0.76  $2.05389] $0.76  52.05389]  $0.66 $2.385.00 | $6.492 7%
JLEOMESAS LLC $3.290  $8.883.00}] $3.290 $8.883.00 $3.290  $11.844.00] $29.610.00 $3.000 $8.100.00 $3.000  $8.100.00§] $3.000  $10.800.00] $27.000.00
lLewis COLOR. INC. $1.06  S2.862.00f $1.06 $2.862.00 | $0.91 $3.276.00 | $9.000.00 $0.96  $2.592.00] 5096  $2.592.00] $0.85 $3.060.00 | $8.244.00
M & R PRINT SOLUTIONS $1.31  $3.52921f $1.32 $3.529.21 $1.15 $4.139.30 | $11.197.72 $0.63 _ S1.710.71 $0.63  $1.710.71)  $0.58 $2.100.80 | $5.522.22
MORE BUSINESS SOLUTIONS $1.420  $3.834.00] S$1.420  $2834.00 ] $1.346  S4.84560 § S12.513.60 $0.795  S2.14650] $0.795  s$2.146.50] 50.765  $2.754.00 | $7.047.00
NITTANY VALLEY OFFSET S1.172  $3.16440] S1.172  $3.164.40 | $0.993  $3.573.00 | $9.901.80 $1.030  $2.781.00] $1.030  $2.781.00] S0.892  $3.211.20 | $8.773.20
NYSTROM PUBLISHING COMPANY $1.030  $2.781.00] S1.030  $2.781.00 | S0.871  $3.135.60 | $8.697.60 $0.716  $1.933.20] $0.716  $1.933.20| $0.621  $2.235.60 | $6.102.00
PANAPRINT. INC. $1.0407  $2.809.90] $1.0407 52.800.80 | S1.1833  $4.2598% | $9.870.67 $1.0720  s2.80440] $1.0720  s52.804.40] $0.9305  $2.249.80 | $9.138.60
POWER MARKETING + PRINTING S1.510  54.077.00] S$1.510  $4077.00 ] $1.280  S4.608.00 | S12.762.00 $1.210  $3.267.00] $1.210  $3.267.00] $1.050  $3.780.00 | S10.314.00
|PRIMERICA PRINTING + DISTRIBUTION $1.02  s2762.10] s1.02 $2.762.10 $0.92 $3.301.20 | S8.825.40 $0.79  $2.137.05] $0.79  $2.137.05]  $0.70 §2.527.20 | $6.801.30
UALITY PRINTING 51.24 $3.348.00 51.24 $3.348.00 $1.04 $3.744.00 | $10.440.00 $1.06 $2.862.00 $1.06 $2.862.00 $0.92 $3.312.00 | $9.036.00
SKINNER PRINTING COMPANY S1.38 $3.726.00 $1.38 $3.726.00 $1.14 $4.104.00 | 511.556.00 50.85 $2,295.00 $0.85 $2.295.00 $0.72 $2.592.00 | $7.182.00
STUDIO DESIGN PRINTING $1.230  S3.32100) S$1.230  $3.321.00 ] $1.020  $3.672.00 | $10.314.00 S1.110 $2.007.00) $1.110  $2.907.00] $0.920 $3.312.00 | $9.306.00
SULL GRAPHICS. INC. S1.46  s39i49s]  $1.46 $1.934.98 $1.23 $4.424.40 | $12.204.36 S1.16  s3.120.12]  81.56  sa201.20]  s0.99 $3.549.96 [ 510.871.28
THE P.A. HUTCHINSON COMPANY 51.438 §3.882.60] $1.438 $3.882.60 $1.185 $4.266.00 | $12.031.20 $0.925 $2.497.50 $0.925 $2.497.501 $0.771 $2.775.60 § $7.770.60
THE PRINTING PEOPLE. INC. $1.360 $3.672.00] $1.360  sie72.00] $1.120 s4032.00) $10.376.00 $1.060 $286200] S1.060  S2.862.00] $0.910  $3.276.00 | $9.000.00
TUCKER CASTLEBERRY $1.76  $4.752.00] S1.76 $4.752.00 $1.42 $5.112.00 | $14.616.00 S1.16  $3.132.00) $1.16  S3.132.00]  $0.97 $3.488.40 | £0.752.40
WALSWORTH $1.04 $2.808.00 51.04 $2,808.00 50.88 $3.168.00 $8.784.00 $0.87 §2.349.00 50.87 $2.349.00 $0.75 $2.700.00 | $7.398.00
ZYLACOE INDUSTRIES $2.194  $502488] $2.194  S592483) $1.989 $7.161.48 | S19.011.24 $2.032  S5.486.13| $2.032  $5.486.03] S§1.946  $7.006.68 | $17.978.94

Items extended and total amounts in red represents calculations errors.





